
 
 
 
 
 
 

 



 
 
 
 
 
 
 
 

 



 
 
 
 
 

License Terms: 
 

This course is for your own personal use ONLY. It is STRICTLY PROHIBITED to reproduce the 

content enclosed herein or to distribute this course to any third party, or via any third party 

website. All content is protected by Copyright ©. 

 
 

Income Disclaimer: 
 

This document contains business strategies, marketing methods and other business advice  

that, regardless of Author's results and experience, may not produce the exact same results  (or 

any results) for you. The Author make absolutely no guarantee, expressed or implied that by following the 

advice below you will make any money or improve current profits, as there are several factors 

and variables that come into play regarding any given business. Primarily, results will depend 

on the nature of the product or business model, the conditions of the marketplace, the 

experience of the individual, the application of said principles, and situations and elements 

that are beyond your control. As with any business endeavor, you assume all risk related to 

investment (if you choose to do so) and money based on your own discretion and at your own 

potential expense. 

 
 

Liability Disclaimer: 
 

By reading this document, you assume all risks associated with using the advice given below, 

with a full understanding that you, solely, are responsible for anything that may occur as a 

result of putting this information into action in any way, and regardless of your interpretation 

of the advice. You further agree that the Author cannot be held responsible in any way for the 

success or failure of your business as a result of the information presented below. It is your 

responsibility to conduct your own due diligence regarding the safe and successful operation  

of your business if you intend to apply any of this information in any way to your business 

operations. 



 
 
 
 
 
 
 
 

Intro 
 
 

If you are not familiar with CPA marke�ng, CPA stands for Cost Per Ac�on. 
In layman’s terms, you get paid when user do some ac�on on par�cular 
adver�sing. In case of CPA, that adver�sing is in a form of a CPA offer - 
usually an app install, survey complete, email and a credit card submit or 
a small purchase. 

Your job is actually to promote those CPA offers and get paid by CPA 
networks. So when user for example installs an app you get paid a certain 
amount by the network. 

To be able to promote CPA offers, you must join CPA network(s) as the 
Publisher. 

CPA networks I work with are tested and most of them automa�cally 
approve applica�ons or they approve 95% of applicants. 

Now, if you don’t have a CPA account, please register on at least one 
network from the list: 

 
 

Mobidea 
 

MyLead 
 

DMSAffiliates 
 

CPALead 



 
 
 
 
 
 

Basics & The Main Concept  
 
 

Usual places to promote CPA offers are social networks, mostly Instagram 
and Facebook. Marke�ng tac�cs used there are really oversaturated and 
o�en involve spamming and other unethical or immoral ac�vi�es. We will 
stay away from that. 

If we talk about the way to display CPA offers, most people do content 
locking, banners, na�ve ads or pop ads. We will stay away from that too. 

Have you ever wondered how that cool no�fica�on message that pops up 
on your desktop or mobile device got there? That’s push no�fica�on (ad).  

We will display our CPA offers through Push Ads. I talk about this:  
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

What are Push Ads?  

Push ads are a natural development of the technology that enabled 
adver�sers to ac�vely promote their offers. 

Adver�sers could also choose the frequency of an ad and with 
instantaneous delivery discovered new uses for push technology. 

If you think of the end-user of push ads as similar to an email subscribes, 
it’s easy to see the value in the medium to deliver the type of offer you 
want to deliver for your campaigns 



 
 
 
 
 

Push Ads Advantages 

So what makes push ads so special for adver�sers? 

Push ads have insane performance stats and work for just about any type 
of campaign. 

They also have the advantage that when you send push ads, you’ll only 
reach real users. 

As all users have personally opted-in to receive no�fica�ons from services 
they are genuinely interested in, and you can enjoy high quality traffic to 
your offers. 

They’re also super easy to see on the user’s device, and they don’t have 
to open an app to see the message which increases the view-ability of 
your ad. 

Want more reach? 

With push ads you can target billions of users worldwide, giving you huge 
reach poten�al for your campaigns. 

How about more customiza�on for your campaigns? 

With push ads you can personalize your content with emojis and visuals 
and choose your delivery �mes to coincide with �me sensi�ve campaigns. 

Push ads can be put to use for a variety of goals in the customer life cycle. 



 
 
 
 
 

Top Verticals to Use with Push  

Due to the versa�lity of the push ads format, they can work well as a tool 
for different marke�ng ver�cals.  

There’s a huge opportunity to promote CPA offers with push marke�ng. 

Having said that, you want to play to the strengths of the format, which 
are high customer engagement and personaliza�on. Of course, think 
about how you can get the user to take ac�on with your use of emojis, 
unique crea�ves and scin�lla�ng ad copy. 

So what offers have been killing it lately with push ads on mobile that you 
can jump into right away? 

� Sweepstakes (e.g. win an iPhone) 
 

� Coupons & Vouchers 

� Mobile Content Offers (e.g. An�virus, Apps, Games) 

� Da�ng 

� Weight Loss & Nutra 
 

� Finance Offers (e.g. Credit, Loans, Crypto) 

� Gambling & Sports Be�ng 

� Video Streaming 
 

� Health & Beauty 



 
 
 
 
 

While these may be your best bet right now for conver�ng offers, that’s 
not to say push ads can’t work with just about any ver�cal. 

So don’t be afraid to give them a try even if your niche isn’t on the list. 

And don’t spread yourself too thin! 

While the promise of profits can be en�cing, it’s best to get to know your 
ver�cal inside and out if you want see the best results from your 
campaigns. 

Right prac�ce makes perfect. So once you get up to speed and start 
seeing results in one ver�cal, then you can always branch out into other 
areas. 

 

 

 
On the flip side, you may find that some ver�cals work for you be�er than 
others, which goes back to our point above about tes�ng everything, 
including the ver�cals you run. 



 
 
 
 
 

Now when we know how to promote CPA offers, it’s �me to register on 
an adver�sing pla�orm that provides push ads. 

Just to make this clear, to get CPA offers for promo�on you need to 
register at CPA network as a Publisher. To promote those CPA offers, you 
need to register as an Adver�ser at certain adver�sing network that 
provides push traffic. 

Any of the push ad networks men�oned below are solid places to run 
your push ads. 

So start filling in your applica�on right away! 
 

Top Push Ads Sources 

� PlugRush 
 

� PropellerAds 

� HilltopAds 

� MegaPush 

� Ad Maven 
 

� Adcash 

� RichPush 

� Zeropark 
 

� DatsPush 

� Adsterra 



 
 
 
 
 
 

CPA O�ers 
 

 
Now let’s get back on CPA offers. We need to pick the right offers we will 
then “push” through push ads. 

I mostly work with Mobidea so I will use offers from there.  
 

Example 1 

Ver�cal: Sweepstakes and Coupons 

I really like to use non English speaking offers and countries. 

I targeted Germany, offer is about free Amazon voucher.  

Payout $2.16 on every completed signup. As you can see this offer 
converts very easily. 

 

 

Next you need to apply to promote an offer. Click Apply now. 



 
 
 
 
 

Mark Push no�fica�on as we will promote offer via Push Ads.  
 



 
 
 
 
 

Click on Tracking and copy your offer link. This link is important as you will 
need it when crea�ng push ad. 

 

 

Now go to Allowed traffic. As you can see, it’s allowed to promote this 
offer via push ads. 

 



 
 
 
 
 

Next, click Banners and Download Banners. Save files to PC as you will 
need them for your push ad. 

 
 
 



 
 
 
 
 

Example 2 

Great ver�cal to work with is Nutra & Beauty. This offer is a good 
example. 

Ver�cal: Nutra & Beauty 

Country USA, offer is about free Sephora samples. 

Payout $2.10 on every completed free signup. 

 
 
 

Push traffic allowed. Always check that!  
 
 



 
 
 
 
 

I used this banner to create push ad. This is actually offer preview image. I 
resized image to fit my push ads. 

 

 

 
Just like with previous offer, there are banners in the download sec�on. 

Get those images. 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Copy and save your offer link. You will use it later. 



 
 
 
 
 

Example 3 

Ver�cal: Travel 

Country: Greece, Payout $7.00. 
 

 
Image for push ads 

 



 
 
 
 
 

Example 4 

Ver�cal: Gaming 

Country: Switzerland, Payout $5.40. 
 

 

Image for push ads 
 



 
 
 
 
 

Example 5 

Ver�cal: Health, Fitness, Beauty 

Country: Egypt, Payout $0.70. 

 
Image for push ads 

 



 
 
 
 
 
 

Advertising 
 
 

If you s�ll don’t get what you have to do, let me explain once again. You 
will adver�se CPA offers using push ads. 

I will explain the process of crea�ng push ads with PlugRush. You can, of 
course, use any other network you want. 

 

Go to PlugRush and register Advertising account. 
 

Fill your real details as you will need to deposit minimum $10 to start 
adver�sing. They accept several deposit methods including Paypal. 



 
 
 
 
 

Now when you loaded your balance, go to Crea�ves to create your first 
push ad. 

Upload an image you will use. Check folder with templates or use your 
own. Also remember that you downloaded banners from CPA network for 
related CPA offers – this is where you should upload them. 

 
 
 



 
 
 
 
 

As you can see, I use Amazon gi� card offer for Germany as an example 
(Example 1). 

Because I target German speaking audience, �tle and descrip�on of the 
push ad must be on German language. 

Simply, Google translator will do all required work. 

Title: 

 
Descrip�on: 

 



 
 
 
 
 

Enter �tle, descrip�on and URL. In my example I used Mobidea offer so I 
entered CPA offer URL directly to required field.  

 

Now just click on green bu�on Create all and that’s it. Your push ad will 
be approved by the website staff very fast. 

 

Next what we have to do is to create a campaign. Go to Create Campaign 
under Campaigns & Sta�s�cs. 

 

Basics  
 



 
 
 
 
 
 

Name your campaign, choose mainstream audience, mobile for delivery 
method and of course - push ads. 

Content  
 

First preview how your ad will look hovering your mouse over an image. 
 

 

 
Then assign your push ad to campaign. 

 



 
 
 
 
 
 

Targeting  
 

Countries – Germany in this case. Offer is for German people. 
 

Languages - German as we target German speaking audience. 
 



 
 
 
 
 

Orienta�ons – In this case offer is related to online shop Amazon. You 
need to think a li�le bit here when choosing the right niche. Most people 
who shop online are also interested for Amazon gi� cards so the right 
orienta�on for this offer would be E-commerce/Shopping. 

 
 
 

 

 
Basically you have to choose orienta�on(s) that fits your CPA offer.  

Some other push ad networks have more categories and niches and more 
targe�ng op�ons. You will have to target traffic right, otherwise you will 
just waste you money. 



 
 
 
 
 

OS – If your offer is designed only for specific opera�ng system then 
please select required. In this case I will select all. 

 

Browser – The same thing applies for the browser. In this case I will select 
all. Allow Webview! 

 



 
 
 
 
 

Connec�on Type – Most of the �me you will select All Traffic but pay 
a�en�on, some offers are targeted specifically for 3G/4G! Never allow 
proxy traffic! 

 

 

Options  
 

Distribu�on - Set exactly the same like I marked on the screenshot. 
 



 
 
 
 
 

On the right sidebar note Traffic Es�ma�on. Spending mode should be 
Evenly, for both Daily budget and Bid set minimum. You will adjust 
preferences once you see ad sta�s�cs. 

 

 

 
Click on Create Campaign. 

 

 

Your push ad campaign setup is done. 
 



 
 
 
 
 

Like you read above, apart from PlugRush there many other networks 
that provide push traffic. Here is the list of those networks including 
minimum deposit required to start. 

 
 

� PlugRush $10 

� PropellerAds $100 

� HilltopAds $300 
 

� MegaPush $100 

� AdMaven $50 

� RichPush $250 

� RTX Pla�orm $100 
 

� Zeropark $200 

� DatsPush $50 
 

� Adsterra $200 



 
 
 
 
 

Mobile Push Noti�cations vs Desktop Push Noti�cations  

So what’s the deal with desktop push no�fica�ons and how do these 
differ from mobile? 

Push no�fica�ons run via web-based SDK which targets browser traffic. 

So both mobile and desktop users receiving browser based no�fica�ons 
don’t require an app to be installed in order to receive a message. 

This has the benefit of being able to target people who haven’t 
downloaded an app but comes at the expense of user personaliza�on. 

With mobile Push, there’s a world of engagement opportuni�es that 
desktop Push just doesn’t have. 

Plus, mobile users can also receive push no�fica�ons via mobile web push 
which triggers in the browser on their device, giving them the best of both 
worlds. This accounts for the majority of push traffic, as an ever increasing 
number of people browse the web on their mobile device. 

The message also displays differently to the user, depending on the 
device. 

For desktop, you’ll typically see a browser level opt-in prompt when you 
visit a new site. 

This makes it easy for users to opt-in, and once you give your consent to 
receiving new messages, you’re good to go! 


